
Materials and methods

To test the hypothesis, the researcher held an event at a local Art
Gallery/Bar and provided a platform for clothing exchange and an upcycling
workshop where participants were first shown examples and ways to
reactivate clothing and then given the opportunity to test upcycle items
they found at event or purposely brought. An event-based method was
utilised following and adapting the methodology of a thesis by Pears
(2006). Two surveys, one at start of event with qualitative and
quantitative questions provided data to analyse and statistical tests
such as Mann Whitney U, paired T Tests and Correlation Coefficient were
utilised and conclusions formed
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A study considering ways to lengthen the lifespan of fast fashion garments whilst 
maintaining the psychogenic need for ‘enclothed cognition’
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Hypothesis 1 - Garments hoarded have plenty of lifespan remaining and could 
be adopted by new users, reducing the demand for resource intensive fast 
fashion. 

Hypothesis 2 - The learning of sustainable practices can help to reactivate fashion 
waste and lengthen the span of garments.

Hypothesis 3 - Upcycled or exchanged clothing can provide the same 
psychogenic effect of “feel good factor” as fast fashion garments.

The data analysed for hypothesis 1 proved successful in 
showing that there are most certainly items hoarded that had 
in fact never even been worn with full lifecycle remaining, 
which could be relegated from fashion waste to a fresh 
lifecycle. Only 26.7% had zero items never worn in 
wardrobes, leaving a staggering 60% with items never even 
worn once. 

The data concluded 
that the average 
amount of garments 
hoarded was 4 
items per 
participant, ranging  
between 1-7 items 
with the odd person 
having 10+ and 
ranging in quality 
from brand new to 
few wears. The 
quality rating given 
by 90% of 
participants for 
garments donated 

The average participant had upcycled at 
least once at home since the event, 
indicating the learning of sustainable 
practices can indeed help reactivate 
fashion waste and so this hypothesis is 
positively supported by the data 
presented. A study by Mont, 2002 felt 
that it is important to develop 
sustainable practices that are 
transferrable to other aspects of life 
(Mont, 2004). 

To understand whether either of these 
methods could become the main way 
participants shopped for clothes in the 
future. The question was proposed before 
and after the event and 46% percent 
responded they could use upcycling and 
66% percent felt they could use clothing 
exchange.The data suggested clothing was 
slightly preferable. 

This hypothesis was further 
dissected via the use of 
various statistics including 
Pearsons correlation 
coefficient, and paired T-Test 
to test the dependable and to 
understand whether the 
result was significant. The T-
test was calculated via online 
calculator, via excel data 
analysis package and also by 
hand to ensure accurate 
results. The value of T  was 
2.702 and the value of P is 
.01717 which shows a 
significant result at p<05. 
The coefficient result showed 
0.52. A value of 
exactly 1.0 means there is a 
perfect positive relationship 
between the two variables. 

Recommendations
A further survey provisioned at a later date would have been useful and recommended for 
future studies to understand over a longer time frame whether the sustainable practices 
demonstrated were in fact used regularly, to get a more accurate understanding of actual usage 
frequency of upcycling The average age of participants was 29 so it would be interesting to 
repeat the test with a 16-25 age group and see whether this demographic was more or less 
inclined to change trends of consumerism.

GIS Query – Does affluence affect engagement with sustainable 
practices 

The GIS below displays Responders over Townsend index showing the distribution of the 
responders plotted over the poverty map, as the larger proportion of participants resided in 
SA1, the pattern was inconclusive

The below GIS shows the range count of respondents in different post code 
districts to understand where the larger spread resides visually.

The GIS layers over thematic maps 
show depravation but bring no solid 
conclusion. There is some correlation 
where arrow points to more deprived in 
red and clusters of both reactivate 
participant data and unemployed after 
graduation data. There is an even 
spread which indicates this type of 
sustainable practice appeals to all 
socio- economic backgrounds and as 
such affluence is implied to be an 
inconsequential factor. Further testing 
would be beneficial 

Estimates from Wrap showing 
potential savings from extending 
the life of half UK clothing by 9 
months…Wrap,The cost of 
fashion, 2017

To revaluate the findings and conclude, the study aimed 
to understand whether firstly there were in fact clothes 
stockpiled in people’s wardrobes which could be enjoyed 
by others.. The hypothesis was proven accurate and 
there were on average three point seven items hoarded 
per participant which were successfully reactivated, and 
eighty six percent of garments reactivated. On average 
three point seven items were donated and three point 
one items taken by each participant 

The second hypothesis was also proven accurate and 
the average participant had up cycled at home at least 
once since the event. Clothing exchange was found 
significantly more preferable when tested statistically via 
T-Test with a result of 2.702  significant at p<05 or within 
ninety five percent. The Pearson’s CC also found a 
correlation of 0.52 which was a positive correlation 
suggesting that clothing exchange upscaled could help 
to reactivate clothing waste and thus bring about the rise 
in second hand market 

The third hypothesis was also proven successful 
indicating that when considering upcycling and the 
psychogenic pleasure obtained, the average response of 
3.4 presented that participants somewhat obtained the 
feeling. Only twelve percent felt that this did not bring 
about the same feelings. The results however obtained 
from the clothing exchange discovered 57.1 %  of 
participants definitely obtained the same psychogenic 
effect and an average response of 4.4 which 
represented quite a bit to definitely. Statistically speaking 
this hypothesis was proven significant with a T value of 
2.8 and a correlation from Pearson’s that the results 
significantly favoured the clothing exchange and felt that 
this provided the same if not more ‘enclothed cognition’. 

Furthermore, the use of GIS modelling found an even 
spread which indicated this type of sustainable practice 
appeals to all socio-economic backgrounds and that 
socio economic status, such as affluence, didn’t affect 
choice of using sustainable practices. 

The questions proposed to 
understand whether upcycling could 
bring the same feel good factor as the 
purchase of new garments, found an 
average score of 3.4 which 
represented somewhat to quite a bit. 
46.7% chose quite a bit to definitely 
regarding the same pleasure 
“enclothed cognition” from wearing 
the upcycled clothing. 40% felt 
somewhat and 12 % felt not really to 
not at all . 

When queried directly whether the same 
pleasure factor had been obtained from the 
wearing of the exchanged clothing, as it 
would have from a new item per say, The 
data concluded that the 57.1% of 
participants definitely felt the same feeling, 
14.3 quite a lot and 28.6 some of the 
feeling. The average response was 4.4 
(quite a bit-definitely) supporting positively 
the hypothesis that upcycled or exchanged 
clothing can provide the same psychogenic 
effect as fast fashion

When comparing the two results 
statistically to understand which provided 
a greater psychogenic effect, the result 
(fig 48) from a paired t-test found the t 
value of 2.82 and a P value of .0134 
which is significant at p<05 on the side of 
clothing exchange, indicating this 
sustainable practice also provides the feel 
good factor of fast fashion, thus proving 
the hypothesis that sustainable practices 
can in fact provide the same psychogenic 
effect and particularly clothing exchange 

Introduction

The fashion and textile industry for too long has been
responsible for large proportions of the annual global carbon
budget and is responsible for twenty percent of global water
pollution. Estimates from Wrap that a small increase in the
second-hand clothing market could provide a four percent water
and three percent co2 emission saving per tonne for every
garment, when increasing its lifespan by fifty percent. This study
considered firstly whether there were in fact garments hoarded
in general public’s wardrobes currently fashion waste that could
be reactivated and enjoyed by someone else, and if so, what sort
of proportion might be available for reactivation, how long could
we reactivate them and whether these sustainable methods
could provide the same psychogenic need for ’enclothed
cognition’

Hypothesis

H1. Garments hoarded have plenty of lifespan remaining and
could be adopted by new users, reducing the demand for
resource intensive fast fashion.

H2. The learning of sustainable practices can help to reactivate
fashion waste and lengthen the span of garments.

H3. Upcycled or exchanged clothing can provide the same
psychogenic effect of “feel good factor” as fast fashion garments.
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